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Request for Reconsideration after Final Action

The table below presents the data as entered.

Input Field Entered
SERIAL NUMBER 77640919
LAW OFFICE ASSIGNED LAW OFFICE 110

MARK SECTION (no change)
ARGUMENT(S)

Request For Reconsideration
The Examining Attorney has continued the refusal to register the mark HEALTHY EDGE on

the grounds that it is confusingly similar within the meaning of Section 2(d) of the Lanham Act to
Registration No. 2,530,390. Applicant believes that there is no likelihood of confusion between its
mark and the mark in the cited registration when used in connection with the respective goods and
services, and respectfully requests reconsideration and withdrawal of the refusal based on the
foregoing.

Applicant's earlier comments regarding the refusal are incorporated herein by reference.

Arguments

In determining whether a likelihood of confusion exists, the fundamental inquiry goes to the
cumulative effect of the differences in the marks and the goods at issue. Federated Foods, Inc. v. Fort
Howard Paper Co., 192 U.S.P.Q. 24,29 (C.C.P.A. 1976). Itis also noted that under the Lanham Auct,
a refusal to register requires that such confusion as to the source of the goods and services is not
merely possible, but likely. A mere possibility of confusion is insufficient basis for rejection under
Section 2(d). In re Massey-Ferguson, 222 U.S.P.Q. 367, 368 (1.1.AB. 1983). In the present case,

Applicant’s mark is not likely to cause confusion with Registrant’s mark because the goods (as

amended) offered by Applicant and the services provided by Registrant are decidedly distinct and
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unrelated, the target audiences and channels of trade are different, and the purchasers of the
goods and services are sophisticated and do not make an impulse purchase. All the relevant factors
lead to a finding of no likelihood of confusion. For the reasons discussed below, Applicant
respectfully requests reconsideration and withdrawal of the refusal.

L The Similarities in the Marks Are Not Sufficient to Support a
Likelihood of Confusion

Even though Applicant’s mark and the mark in the cited registration are similar, this fact alone

is not dispositive of a likelihood of confusion. “Per se” rules relating to likelihood of confusion have
been struck down as being too inflexible and contrary to trademark law, where cach case must be
decided based on its own facts and circumstances. See /n re Quadram Corporation, 228 U.S.P.Q.
863. 865 (T.T.A.B. 1985), In re Sdyel Lingerie Co., Inc.. 197 U.S.P.Q. 629 (T.T.A.B. 1977) and cases
cited therein.

In Jacobs v. Int'l Multifoods Corp., the Court stated that "[t]o establish likelihood of confusion

a parly must show something more than that similar or even identical marks are used..." Jacobs v. Int']

Multifoeds Corp., 212 C.S.P.Q. 641, 642 (C.C.P.A. 1982) (¢cmphasis added) (footnote omitted), See
also, Merritt Foods Co. v. Americana Submarine, 209 U.S.P.Q. 591, 599 (T.T.A.B. 1980).

When all factors are taken into consideration, even though the marks are similar, there is no
potential likelihood of confusion when the marks are used in connection with the services in the

rcgistration and the goods (as amended) in the application.

1I. The Goods and Services Are Not Sufficiently Related to Support a
Likelihood of Confusion, and The Goods and Services Are Offered
Into Different Trade Channels

The differences in the goods and services covered by the respective application and

registration must also be considercd in determining a likelihood of confusion. Federated Foods, Inc.,
d.b.a. Hy-Top Products Division v. Fort Howard Paper Company, supra.

Although, for the sake of argument only, it is remotely possible that Registrant’s services and
Applicant’s goods may, in unlikely situations, be purchased by the same person, the notion that

likelihood of confusion follows therefrom has been chastised by the authorities:

A wide variety of products, not only from different manufacturers
within an industry but from also diverse industrics, have been bought
together in modern supermarket for the convenience of the consumer.
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The mere existence of such an environment should not foreclosc further
inquiry into the likelihood of confusion arising from the use of similar
marks on any goods so displayed.

Federated Foods, Inc. d.b.a. Hy-Top Products Division v. Fort Howard Paper Company,
supra. Scc also, Interstate Brands Corporation v. Celestial Seasonings, Inc., 198 U.S.P.Q. 151
(C.C.P.A. 1978). The diverse nature of the goods in the application as amended and the services in
the cited registration must be considered. In the present instance, the differences in the respective
goods and services are cumulative and the differences far outweigh any similarities in the marks, and
therefore preclude any likelihood of confusion. The contrast of Registrant's specific services when
compared with Applicant’s equally very specific amended goods leads to a finding of no likelihood of
confusion.

Applicant's goods are used by individuals for their own personal use. In this regard, Applicant
has amended its goods to indicate that its downloadable and non-downloadable computer programs
and software and related goods recorded on electronic media are used to synchronize an individual's
user data obtained from various body weight and body fat monitors to provide health advise based on
personal data. As earlier noted, Applicant's goods are uscd by consumers to track and analyze their
personal health and fitness information and analyze and maintain work-out and diet plans. Attached
as Exhbit A are website printouts showing that Applicant's goods are targeted for purchase by general
consumers on mainstream websites such as www.rei.com and www.amazon.com.

Registrant’s services are also identified with specific language and the mark is used in
connection with a very limited and sophisticated services, i.e., providing health information, namely,
health risk assessments for employers. The target audience of Registrant's services is limited and
exclusive, and not the general public, but rather employers who wish to survey the health of its
cmployces for usc in human resources decisions. Indeed, attached as Exhibit B is a printout from
www.trale.com, cited by the Examining Attorney, showing that the company promotes its services at
tradeshows to professional purchasers and not to individual consumers.

In the Final Office action, the Examining Attorney has indicated that "[i]t is not uncommon for
businesses [to] that provide health risk assessment services to use software to capture the health

information of individuals" however, given that all businesses virtually everywhere use software in
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calculating and sorting data, this alone is not persuasive enough to show a link between
Applicant's goods and Registrant's services. It is also noted that that the TRALE and WELLSOURCE
website evidence provided by the Examining Attorney is dirccted to the targeted business and not the
individuals employcd by the business and, thus, reinforces Applicant's contention as to the separate
and distinct nature of the goods and services. There is no evidence to establish that an employee
would be aware of the company (and its software) contracted by its employer to compile the health
care assessments. The webpage entitled "Blue Care Connection" is directed at an individual, but the
Examining Attorney has failed to make the connection between this website and how the company
may or may not provide healthcare assessments to the underlying employer. Therefore, there is no
cvidence of record to show that the respective goods and services are related.  Further, there is no
evidence of record to show that any one company ofTers the goods and services of both parties, or that
the goods and services are related. Additionally, the materials submitted by the Examiner do not
establish that the companies identitied in the website printouts in any way sell or provide software, but
rather provide assessment services to employers. The evidence does not in any way establish that
these entities provide software to individuals. Consequently, the evidence does not support the
Examiner’s position that the goods and services are related.

Both Registrant’s services and Applicant’s goods are completely unique. Registrant’s specific
services are not related to Applicant’s equally specific goods, particularly when the completely
different target audiences are taken into consideration. Accordingly, Applicant respectfully submits

that there is no likelihood of confusion.

1108 Purchasers of Applicant’s Products and Registrant’s Services are Careful and
Sophisticated
In the action, the Examining Attorney has quoted T.M.E.P. §1207.01(d)(vii) (cmphasis added):

The fact that purchasers are sophisticated or knowledgeable in a particular field does
not necessarily mean that they are immune from source confusion.

However, the Examining Attorney has neglected to quote the remainder of the section:
However, circumstances suggesting care in purchasing may tend to minimize
confusion.

Applicant, submits that the purchasers of its products and the those of the Registrant’s services
are very careful and sophisticated such that confusion would be unlikely.

Applicant again strcsses that the sophistication of the consumers must be factored into this inquiry, as
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it has been well established that confusion is less likely to arise when consumers deliberate over
purchases. See the previously cited L.J. Mueller Furnace Co. v. United Conditioning Corp., 106
U.S.P.Q. 112 (C.C.P.A. 1955), Magnaflux Corp. v. Sonoflux Corp., 109 U.8.P.Q. 313 (C.C.P.A.
1956). Minnesota Mining and Manufacturing Company v. I'lectronic Memories, Inc., 173 U.S.P.Q.
178 (C.C.P.A. 1972).

The degree of care exercised by consumers in purchasing goods and/or services, and the
degree of sophistication of the relevant consumer group, is yet another factor that negates any
likelihood of confusion in this case. Arrow Fastener Co. v. The Stanley Works, 35 U.S.P.Q.2d 1449,
1458 (2d Cir. 1995); Quartz Radiation Corp. v. Comm/Scope Co., 1 U.8.P.Q.2d 1668, 1669 (T.T.A B.
1986).

In addition, in determining whether there is a likelihood of confusion, everything hinges on
whether there is a probability that confusion in the minds of an appreciable number of reasonably
prudent buyers. Standard Brands, Inc. v. Smidler, 151 F.2d 34 (2nd Cir 1945). A reasonably prudent
purchaser is expected to excreisc the degree of carc and caution appropriatc to the choice the
purchaser faces in the market place. Volkswagen Aktiengesellschaft v. Church, 411 F.2d 350 (9th Cir.
1969). "Thus, the reasonably prudent buyer is not indifferent, foolish or negligent.

If a purchasing decision is made after careful examination of the product, this is usually
suflicient to negate a likelihood of confusion between the marks containing similarities. Stoffer Corp.
v. Health Valley Natural Foods, Inc., 1 7.S.P.Q. 2d 1900 (T.T.A.B. 1986). The purchasers of
Applicant’s goods are individuals who are concerned about their personal health and who wish to
either maintain or achieve a healthy lifestyle. As evidence of the bewildering selection of heath
monitors with software available for purchase by the individual attached as Exhibit C are
representative pages from a GOOGLE® search showing over 23,000 related hits. Given the vast array
of software products similar to Applicant's goods available to the general consumer, the purchasing
decision would be made by the consumer only alter careful comparison of the various products and a
determination that the product selected would mect the consumer's individual and particular personal
needs. Purchasers of the goods will give due and substantial consideration to issues such as the

manufacturcr of the goods, pricc, costs, quality, cfficicney, reliability, and technology. The
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importance of making decisions regarding one's health and related products can not be
overemphasized. Accordingly, the consumers of Applicant’s goods would be savvy and
knowledgeable and familiar with the Applicant and its applications.

Likewise, the purchasers of Registrant’s services would be equally knowledgeable of human
resource matters and the like. In a business or corporate environment, employee health assessments
are confidential and used in making decisions regarding ever increasing health insurance budget
matters and offering wellness programs to employees. As shown by the evidence provided by
Examining Attorney, there are many businesses who offer such services and a decision to contract
with a company to provide these services would only be made after careful consideration of the
company's range of services, cost, and reputation. Due to the importance of the information that
would be provided through the employee health assessments, the decision to use Registrant's service
would be made al the highest level within the organization.

Both the purchasers of Applicant’s goods and the purchasers of'the Registrant’s services are
sophisticated and knowledgeable. Purchascs of this nature would not be made in a hasty matter and
purchasers of Registrant’s services and Applicant’s goods would only purchase the respective goods
or services upon careful examination of the products and services being offered. Great care would be
exercised during the purchasing process. The purchase of both Applicant's goods and Registrant's
services would represent a major investment on the part of the purchaser, private and corporate, in
both money and importance. The purchasing process would be lengthy. It is axiomatic that where the
nature of the goods demands this kind of deliberation, confusion is hardly even possible, much less
likely. The Court of Customs and Patent Appeals has stated that other things being equal, confusion is
less likely where goods are purchased after careful consideration than where they are purchased
casually. See Magna Flux v. Sonoflex Corp., 231 F.2d 669 (C.C.P.A. 1956). Indeed, it has been
recognized that, in the medical field, the attendant sophistication of the relevant consumers can be the
most critical factor for showing that no likelihood of confusion exists. Astra Pharmaceutical
Products, Inc. v. Beckman Instruments, Inc., 220 U.S.P.Q. 786 (1st Ar. 1983.)

The sophistication of the consumer is reinforced in that the mark HEALTHY EDGE is used in

connection with a wide varicty wellness related products and services as shown by the attached
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GOOGLE® search--showing over 80,00 hits--and printouts of representative websites (Exhibit
D). The cumulative evidence suggests that such sophisticated consumers can and do distinguish
between goods and services offered under the HEALTHY EDGE mark without a finding of
confusion. Indeed, it is belicved that the Examining Attorney did not give sufficient weight to
Applicant's carlicr argument that Registrant's mark is weak, particularly when considered in
connection with the earlier quoted decision from General Mills, Inc. v. Kellogg Co., 824 F.2d 622 (6th
Cir 1987) (emphasis added):

Determining that a mark is weak means that the consumer confusion [is] unlikely
because the mark's components are so widely used that the public can easily distinguish
slight differences in the marks even if the goods are related. /d.

This care in purchasing and the sophistication and knowledge of the purchasers, when coupled
with the differences in the goods and services offered by the Applicant and Registrant, results in a
situation where confusion is unlikely.

IV.  Conclusion

Based on the foregoing, the Applicant respectfully submits that there is no likelihood of
confusion when the mark is used in connection with the amended goods in the application and the
services in the cited registration. As shown above, Applicant's goods and Registrant's services are

clearly distinct as to the nature of the goods and services and the target audiences and channels of

trade are completely different. Moreover, the potential cost of the goods and the sophistication of
consumers thereof make it unlikely that such consumers would confuse these products or services
cven if they ever came across the goods and services in proximity, which itsclf is unlikely. Taking all
of these factors into account and balancing them accordingly, Applicant respectfully submits that there
can be 1o likelihood of confusion between the Applicant’s goods and Registrant’s services. In view
of the foregoing, it is respectfully requested that the Examining Attorney's Section 2(d) refusal to

register be reconsidered and withdrawn, and the application be passed to publication.

EVIDENCE SECTION

EVIDENCE FTLE NAME(S)

http:/Agate/PDF/RFR/2010/06/30/20100630144412990526-
77640919-004_001/evi_68166148170-
101053586 . ExA.pdf

ORIGINAL
PDF FILE
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POE FILE(S) WTICRS\EXPORT10MMAGEOUT10\776\409\77640919

(5 pages) \xml1\RFR0002.JPG
WTICRS\EXPORTIO\IMAGEOUTI10\776\409\77640919
\xml1\RFR0003.JPG
\WTICRS\EXPORTIOUMAGEOUT10\776\409\77640919
\xml \RFR0004.JPG
WTICRS\EXPORTIO\MAGEOUT10\776\409\77640919
\xml\RFR0005.JPG
\WTICRS\EXPORTIO\IMAGEOUT10\776\409\77640919
\xml1\RFR0006.JPG

ORIGINAL hitp://tgate/PDF/RFR/2010/06/30/20100630144412990926-

PDF FILE 77640919-004 002/evi_68166148170-
101053586 . ExB.pdf

gg%%g]) \WTICRS\EXPORT10\MMAGEOUT L0\776\409\77640919

@ pages) \xmlI1\RFR0007.JPG
\TICRS\EXPORTIO\MAGEOUT10\776\409\77640919
\xml \RFR0008.JPG

ORIGINAL http://tgate/PDF/RFR/2010/06/30/20100630144412990926-

oD VILE 77640919-004 003/cvi_68166148170-
101053586 . ExC.pdf

ggg}’l?‘g;‘) WTICRS\EXPORTIOIMAGEOUT10\776\409\77640919

4 pages) \xml 1\RFR0009.JPG
\TICRS\EXPORTIOMIMAGEOUT 10\776\409\77640919
\xml1\RFR0010.JPG
\TICRS\EXPORTIO\IMAGEQUT10\776\409\77640919
\xmI1\RFR0011.JPG
WIICRS\EXPORTIOUMAGEOUT10V776\409\77640919
\xml 1\RFRO012.JPG

ORIGINAL http:/Agate/PDF/RFR/2010/06/30/20100630144412990926-

oDF FILE 77640919-004 004/evi 68166148170-
101053586_. ExD.pdf

gg%‘gg” WTICRS\EXPORTIOIMAGEOUT10\776\409\77640919

(12 pogen) \xmlI\RFR0013.JPG

\TICRS\EXPORT1OAIMAGEQUT10\776\409\77640919
\xm!1\RFR0014.JPG

\\TICRS\EXPORTIO\MAGEOUT10\776\409\77640919
\xml1\RFR0015.JPG

file-/Mticrs-ais-O1\ticrsexport\ HtmI To Tiffinput\RFR00012010_07_22_12_43_23 TTABO... 7/22/2010

e




Request for Reconsideration afier Final Action Page 9 of 19

WTICRS\EXPORT1IOMAGEOUT10V776\409\77640919
\xml \RFR0016.JPG

WTICRS\EXPORTIONIMAGEQUT10\776\409\77640919
\xmII\RFR0017.JPG

WTICRS\EXPORT1IOMA\MAGEOUT10\776\409\77640919
\xmII\RFR0018.JPG

WTICRS\EXPORT1IOMAGLEQUT10\776\409\77640919
\xml\RFR0019.JPG

WTICRS\EXPORTIOMNMAGEQUT10\776\409\77640919
\xml] NRFR0020.JPG

WTICRS\EXPORT1MNIMAGEOUT10\776\409\77640919
\xmlI\RFR0021.JPG

WTICRS\EXPORT10\MAGEQUT10\776\409\77640919
\xmII\RFR0022.JPG

WTICRS\EXPORTIONMAGEQUTI10\776\409'77640919
\xm! \RFR0023.JPG

WTICRS\EXPORTIONMAGEQUT10\776\409\77640919
\xm!1\RFR0024.JPG

DESCRIPTION QOF EVIDENCE FILE Exhibits A-D in form of website printouts and related matter

GOODS AND/OR SERVICES SECTION (current)

INTERNATIONAL CIASS 009

DESCRIPTION

Downloadable computer programs and computer software and computer programs and computer
software recorded on electronic circuits, IC cards, magnetic tapes, magnetic discs, optical discs,
magnetic optical discs, CD-ROMs or DVDs for managing and analyzing personal data for health care,
downloadable computer programs and computer software and computer programs and computer
sofiware recorded on electronic circuits, IC cards, magnetic tapes, magnetic discs, optical discs,
magnetic optical discs, CD-ROMs or DVDs for managing and analyzing personal data such as body
weight, body composition, the number of steps and blood pressure; downloadable computer programs
and computer software and computer programs and computer software recorded on electronic circuits,
IC cards, magnetic tapes, magnetic discs, optical discs, magnetic optical discs, CD-ROMs or DVDs
for providing advice based on personal data for health care; downloadable computer programs and
computer soft-ware and computer programs and computer software recorded on electronic circuits, IC
cards, magnetic tapes, magnetic discs, optical discs, magnetic optical discs, CD-ROMs or DVDs for
providing advice based on personal data for health care such as body weight, body composition, the
number of steps and blood pressure

FILING BASIS Section 1(b)

GOODS AND/OR SERVICES SECTION (proposed)

INTERNATIONAL CLASS 009
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DESCRIPTION

Downloadable computer programs and downloadable computer software which synchronize
individual user data obtained from body weight scales, body fat monitors, body fat analyzers with
electronic devices used for exercise monitoring for use in managing and analyzing personal data for
health care, managing and analyzing personal data such as body weight, body composition, the
number of steps, and blood pressure, for providing advice based on synchronized individual user data
for health care and for providing advice based on individual user data for health care such as body
weight, body composition, the number of steps and blood pressure; computer programs and computer
software recorded on electronic circuits, IC cards, magnetic tapes, magnetic discs, optical discs,
magnctic optical discs, CD-ROMSs or DVDs which synchronize individual uscr data obtained from
body weight scales, body fat monitors, body fat analyzers with electronic devices used for exercise
monitoring for use in managing and analyzing personal data for health care, managing and analyzing
personal data such as body weight, body composition, the number of steps, and blood pressure, for
providing advice based on synchronized personal data for health care and for providing advice based
on individual user data for health care such as body weight, body composition, the number of steps
and blood pressure

FILING BASIS Section 1(b)

SIGNATURE SECTION

RESPONSE SIGNATURE /Bassam N Ibrahim/ /s/

SIGNATORY'S NAME Bassam N. Jbrahim

SIGNATORY'S POSITION Attorney of Record, State of Maryland bar member
DATE SIGNED 06/30/2010

AUTHORIZED SIGNATORY YES

CONCURRENT APPEAL NOTICE FILED | NO

FILING INFORMATION SECTION

SUBMIT DATE Wed Jun 30 14:44:12 EDT 2010

USPTO/RFR-68.166.148.170-
20100630144412990926-7764
TEAS STAMP 0919-460a0bc3de293¢3411d9

49016a193bb3b0-N/A-N/A-2
0100630101053586745

PTO Form (Rev 4/2000}

OMB No. 0651-.... (Exp. 08/31/2004)

Request for Reconsideration after Final Action

To the Commissioner for Trademarks:
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Application serial no. 77640919 has been amended as follows:

ARGUMENT(S)
In response to the substantive refusal(s), please note the following:

Request For Reconsideration

The Examining Attorney has continued the refusal to register the mark HEALTHY EDGE on the
grounds that it is confusingly similar within the meaning of Section 2(d) of the I.anham Act to
Registration No. 2,530,390. Applicant believes that there is no likclihood of confusion between its mark
and the mark in the cited registration when used in connection with the respective goods and services,
and respectfully requests reconsideration and withdrawal of the refusal based on the foregoing.

Applicant's earlier comments regarding the refusal are incorporated herein by reference.

Arguments

In determining whether a likelihood of confusion exists, the fundamental inquiry goes to the
cumulative effect of the differences in the marks and the goods at issue. Federated Foods, Inc. v. Fort
Howard Paper Co., 192 U.S.P.Q. 24,29 (C.C.P.A. 1976). It is also noted that under the L.anham Act, a
refusal to register requires that such confusion as to the source of the goods and services is not merely
possible, but likely. A mere possibility of confusion is insufficient basis for rejection under Section 2
(d). In re Massey-Ferguson, 222 U.S.P.Q. 367, 368 (T.T.AB. 1983). In the present case, Applicant’s
mark is not likely to cause confusion with Registrant’s mark because the goods (as amended) offered by
Applicant and the scrvices provided by Registrant are decidedly distinct and unrelated, the target
audiences and channels of trade are different, and the purchasers of the goods and services are
sophisticated and do not make an impulse purchase. All the relevant factors lead to a finding of no
likelihood of confusion. For the reasons discussed below, Applicant respectfully requests
reconsideration and withdrawal of the refusal.

L The Similarities in the Marks Are Not Sufficient to Support a
Likelihood of Confusion

Even though Applicant’s mark and the mark in the cited registration arc similar, this fact alone is

not dispositive of a likelihood of confusion. “Per se” rules relating to likelihood of confusion have been
struck down as being too inflexible and contrary Lo trademark law, where ¢ach case must be decided

based on its own fucts and circumstances. See Jn re Quadram Corporation, 228 U.S.P.Q. 863, 863
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(1."T.A.B. 1985); /n re Sdyel Lingerie Co., Inc., 197 U.S.P.Q. 629 (1.'T.A.B. 1977) and cascs

cited therein.
In Jacobs v. Int'l Multifoods Corp., the Court stated that "[t]o establish likelihood of confusion a

party must show something more than that similar or even identical marks are used..." Jacobs v. Int'l

Multifoods Corp., 212 U.S.P.Q. 641, 642 (C.C.P.A. 1982) (emphasis added) (footnote omitted), See
also, Merritt Foods Co. v. Americana Submarine, 209 U.S.P.Q. 591, 599 (T.T.A.B. 1980).

When all factors arc taken into consideration, even though the marks are similar, there is no
potential likelihood of confusion when the marks are uscd in connection with the services in the

registration and the goods (as amended) in the application.

II. The Goods and Services Are Not Sufficiently Related to Support a
Likelihood of Confusion, and The Goods and Services Are Offered
Into Different Trade Channels

The differences in the goods and services covered by the respective application and registration

must also be considered in determining a likelihood of contusion. Federated Foods, Inc., d.b.a. Hy-Top
Products Division v. Fort Howard Paper Company, supra.

Although, for the sake of argument only, it is remotely possible that Registrant’s services and
Applicant’s goods may, in unlikely situations, be purchascd by the same person, the notion that

likelihood of confusion follows therefrom has been chastised by the authorities:

A wide variety of products, not only from different manufacturers within
an industry but from also diverse industries, have been bought together in
modern supermarket for the convenience of the consumer. The mere
existence of such an environment should not foreclose further inquiry into
the likelihood of confusion arising from the use of similar marks on any
goods so displayed.

Federated Foods, Inc. d.b.a. Hy-Top Products Division v. Fort Howard Paper Company, supra.
See also, Interstate Brands Corporation v. Celestial Seasonings, Inc., 198 U S.P.Q. 151 (C.C.P.A
1978). The diverse nature of the goods in the application as amended and the services in the cited
registration must be considered. In the present instance, the differences in the respective goods and
services are cumulative and the differences far outweigh any similarities in the marks, and therefore
preclude any likelihood of confusion. The contrast of Registrant's specific services when compared with
Applicant’s equally very specific amended goods leads to a finding of no likelihood of confusion.

Applicant's goods arc uscd by individuals for their own personal usc. In this regard, Applicant

file://\ticrs-ais-01\ticrsexport'Htm1 To Tiff Input\RFR00012010_07_22 1 2 43 23 TTABO.. 7/22/2010




Request for Reconsideration afier Final Action Page 13 of 19

has amended its goods to indicatc that its downloadable and non-downloadablc computer
programs and software and related goods recorded on electronic media are used to synchronize an
individual's user data obtained from various body weight and body fat monitors to provide health advise
based on personal data. As earlier noted, Applicant's goods are used by consumers to track and analyze
their personal health and fitness information and analyze and maintain work-out and diet plans.
Attached as Exhbit A are website printouts showing that Applicant's goods are targeted for purchase by
general consumers on mainstream websites such as www.rei.com and www.amazon.com.

Registrant’s services are also identified with specific language and the mark is used in
connection with a very limited and sophisticated services, i.e., providing health information, namely,
health risk assessments for employers. The target audience of Registrant's services is limited and
exclusive, and not the general public, but rather employers who wish to survey the health of its
emplovees for use in human resources decisions. Indeed, attached as Exhibit Bis a printout from
www trale.com, cited by the Examining Attorney, showing that the company promotes its services at
tradeshows to professional purchasers and not to individual consumers.

In the Final Office action, the Examining Attorney has indicated that "[i]t is not uncommon for
businesses [to] that provide health risk assessment services to use software to capture the health
information of individuals" however, given that all businesses virtually everywhere use software in
calculating and sorting data, this alonc is not persuasive cnough to show a link between Applicant's
goods and Registrant's services. It is also noted that that the TRALE and WELLSOURCE website
evidence provided by the lixamining Attorney is directed to the targeted business and not the individuals
employed by the business and, thus, reinforces Applicant's contention as to the separate and distinct
nature of the goods and services. There is no evidence to establish that an employee would be aware of
the company (and its sofiware) contracted by its employer to compile the health care assessments. The
webpage entitled "Blue Care Connection” is directed at an individual, but the Examining Attorney has
failed to make the connection between this websitc and how the company may or may not provide
healthcare assessments to the underlying employer. Therefore, there is no evidence of record to show
that the respective goods and services are related. Further, there is no evidence of record to show that

any one company offers the goods and services of both parties, or that the goods and services are
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rclated. Additionally, the materials submitted by the Examiner do not cstablish that the
companies identified in the website printouts in any way sell or provide software, but rather provide
assessment services to employers. The evidence does not in any way establish that these entities provide
software to individuals. Consequently, the evidence does not support the Examiner’s position that the
goods and services are related.

Both Registrant’s services and Applicant’s goods are completely unique. Registrant’s specific
services are not related to Applicant’s equally specific goods, particularly when the completely different
target audiences are taken into consideration. Accordingly, Applicant respectfully submits that there is

no likelihood of confusion.

111. Purchasers of Applicant’s Products and Registrant’s Services are Caretul and
Sophisticated
In the action, the Examining Attorney has quoted T.M.E.P. §1207.01(d)(vii) (emphasis added):

The fact that purchasers are sophisticated or knowledgeable in a particular field does not
necessarily mean that they are immune from source confusion.

However, the Examining Attorney has neglected to quote the remainder of the section:
However, circumstances suggesting care in purchasing may tend to minimize confusion.

Applicant, submits that the purchasers of its products and the those of the Registrant’s services
are very careful and sophisticated such that confusion would be unlikely.

Applicant again stresses that the sophistication of the consumers must be factored into this inquiry, as it
has been well established that confusion is less likely to arise when consumers deliberate over
purchases. Sec the previously cited L.J. Mueller I'urnace Co. v. United C onditioning Corp., 106
U.S.P.Q. 112 (C.C.P.A. 1955), Magnaflux Corp. v. Sonoflux Corp., 109 U.S.P.Q. 313 (C.C.P.A. 1956);
Minnesota Mining and Manufacturing Company v. Electronic Memories, Inc., 173 U.S.P.Q. 178
(C.C.P.A. 1972).

The degree of care exercised by consumers in purchasing goods and/or services, and the degree
of sophistication of the relcvant consumer group, is yet another factor that negates any likelihood of
confusion in this case. Arrow Fastener Co. v. The Stanley Works, 35 U.S.P.Q.2d 1449, 1458 (2d Cir.
1995); Quartz Radiation Corp. v. Comn/Scope Co., 1 U.8.P.Q.2d 1668, 1669 (T.T.A.B. 1986).

In addition, in determining whether there is a likelihood of confusion, everything hinges on
whether there is a probability that confusion in the minds of an appreciable number of reasonably

prudent buyers. Standard Brands, Inc. v. Smidler, 151 F.2d 34 (2nd Cir 1945). A reasonably prudent
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purchaser is cxpected to exercise the degree of care and caution appropriate to the choice the
purchaser faces in the market placc. Volkswagen Aktiengesellschaft v. Church, 411 F.2d 350 (9th Cir.
1969). Thus, the reasonably prudent buyer is not indifferent, foolish or negligent.

It a purchasing decision is made after careful examination of the product, this is usually
sufficient to negate a likelihood of confusion between the marks containing similarities. Stoffer Corp. v.
Health Valley Natural Foods, Inc., 1 U.S.P.Q. 2d 1900 (T.T.A.B. 1986). The purchasers of Applicant’s
goods are individuals who arc concerned about their personal health and who wish to either maintain or
achicve a healthy lifestyle. As evidence of the bewildering sclection of heath monitors with software
available for purchase by the individual attached as Exhibit C are representative pages from a
GOOGLE® search showing over 23,000 related hits. Given the vast array of software products similar
to Applicant's goods available to the general consumer, the purchasing decision would be made by the
consumer only after careful comparison of the various products and a determination that the product
selected would meet the consumer's individual and particular personal needs. Purchasers of the goods
will give due and substantial consideration to issues such as the manufacturer of the goods, price, costs,
quality, efficiency, reliability, and technology. The importance of making decisions regarding one's
health and related products can not be overemphasized. Accordingly, the consumers of Applicant’s
goods would be savvy and knowledgeable and familiar with the Applicant and its applications.

Likewisc, the purchasers of Registrant’s scrvices would be cqually knowledgeable of human
resource matters and the like. In a business or corporate environment, employee health assessments are
confidential and used in making decisions regarding ever increasing health insurance budget matters and
offering wellness programs to employees. As shown by the evidence provided by Examining Attorney,
there are many businesses who offer such services and a decision to contract with a company to provide
these services would only be madc after careful consideration of the company's range of services, cost,
and reputation. Due to the importance of the information that would be provided through the employee
health assessments, the decision to use Registrant's service would be made at the highest level within the
organization.

Both the purchasers of Applicant’s goods and the purchasers of the Registrant’s services are

sophisticated and knowledgeable. Purchases of this nature would not be made in a hasty matter and
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purchascrs of Registrant’s scrvices and Applicant’s goods would only purchase the respective
goods or services upon careful examination of the products and services being offered. Great care
would be exercised during the purchasing process. The purchase of both Applicant's goods and
Registrant's services would represent a major investment on the part of the purchaser, private and
corporate, in both money and importance. The purchasing process would be lengthy. It is axiomatic
that where the nature of the goods demands this kind of deliberation, confusion is hardly even possible,
much less likely. The Court of Customs and Patent Appeals has stated that other things being equal,
confusion is less likely where goods are purchased after careful consideration than where they are
purchased casually. See Magna Flux v. Sonoflex Corp., 231 F.2d 669 (C.C.P.A. 1956). Indeed, it has
been recognized that, in the medical field, the attendant sophistication of the relevant consumers can be
the most critical factor for showing that no likelihood of confusion exists. Astra Pharmaceutical
Products. Inc. v. Beckman Instruments, Inc., 220 U.S.P.Q. 786 (1st Ar. 1983.)

The sophistication of the consumer is reinforced in that the mark HEALTHY EDGE is used in
connection with a wide variety wellness related products and services as shown by the attached
GOOGLE® search--showing over 80,00 hits--and printouts of representative websites (Exhibit D). The
cumulative evidence suggests that such sophisticated consumers can and do distinguish between goods
and services offered under the HEALTHY EDGE mark without a finding of confusion. Indeed, it is
belicved that the Examining Attorney did not give sufficient weight to Applicant's carlier argument that
Registrant's mark is weak, particularly when considered in connection with the earlier quoted decision

from General Mills, Inc. v. Kellogg Co., 824 F.2d 622 (6th Cir 1987) (emphasis added):

Determining that a mark is weak means that the consumer confusion [is] unlikely because
the mark's components are so widely used that the public can easily distinguish slight
differcnces in the marks cven if the goods arc related. /d.

This care in purchasing and the sophistication and knowledge of the purchasers, when coupled
with the differences in the goods and services offered by the Applicant and Registrant, results in a
situation where confusion is unlikely.

V. Conclusion

Based on the foregoing, the Applicant respectfully submits that there is no likelihood of

confusion when the mark is used in connection with the amended goods in the application and the
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scrvices in the cited registration. As shown above, Applicant's goods and Registrant's scrvices are
clearly distinct as to the nature of the goods and services and the target audiences and channels of trade
are completely different. Moreover, the potential cost of the goods and the sophistication of consumers
thereof make it unlikely that such consumers would confuse these products or services even if they ever
came across the goods and services in proximity, which itself is unlikely. Taking all of these factors
into account and balancing them accordingly, Applicant respectfully submits that there can be no
likelihood of confusion between the Applicant’s goods and Registrant’s services. In view of the
foregoing, it is respectfully requested that the Examining Attorney's Section 2(d) refusal to register be

reconsidered and withdrawn, and the application be passed to publication.

EVIDENCE

Evidence in the nature of Exhibits A-D in form of website printouts and related matter has been
attached.

Original PDF file:
http://tgate/PDF/RFR/2010/06/30/20100630144412990926-77640919-004_001/evi_68166148170-
101053586 . ExA.pdf

Converted PDF file(s) (5 pages)

Evidence-1

Evidence-2

Evidence-3

Lvidence-4

Evidence-3

Original PDF file:

http://tgate/PDF/RFR/2010/06/30/20100630144412990926-77640919-004 002/evi 68166148170-
101053586 . ExB.pdf

Converted PDF file(s) (2 pages)

Evidence-1

Evidence-2

Original PDF file:
hllp:/'/tgate/’PDF/RFR/ZOl0/06/30/20100630144412990926-77640919-004_003/evi_68166148170~
101053586 . ExC.pdf

Converted PDF file(s) (4 pages)

Evidence-1

Evidence-2

Evidence-3

Lvidence-4

Original PDF file:

http://tgate/PDF/RFR/2010/06/30/2010063014441 2990926-77640919-004 004/evi 68166148170~
101053586 . ExD.pdf

Converted PDF file(s) (12 pages)

Evidence-1

Evidence-2

Evidence-3
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Evidence-5
Evidence-6
Evidence-7
Evidence-8
Evidence-9
Evidence-10

Evidence-12

CLASSIFICATION AND LISTING OF GOODS/SERVICES

Applicant proposes to amend the following class of goods/services in the application:

Current: Class 009 for Downloadable computer programs and computer software and computer
programs and computer software recorded on electronic circuits, IC cards, magnetic tapes, magnetic
discs, optical discs, magnetic optical discs, CD-ROMs or DVDs for managing and analyzing personal
data for health care, downloadable computer programs and computer software and computer programs
and computer software recorded on ¢lectronic circuits, IC cards, magnetic tapes, magnetic discs, optical
discs, magnetic optical discs, CD-ROMs or DVDs for managing and analyzing personal data such as
body weight, body composition, the number of steps and blood pressure; downloadable computer
programs and computer software and computer programs and computer software recorded on electronic
circuits, IC cards, magnetic tapcs, magnetic discs, optical discs, magnetic optical discs, CD-ROMs or
DVDs for providing advice bascd on personal data for health care; downloadable computer programs
and computer sofi-ware and computer programs and computer software recorded on electronic circuits,
IC cards, magnetic tapes, magnetic discs, optical discs, magnetic optical discs, CD-ROMs or DVDs for
providing advice based on personal data for health care such as body weight, body composition, the
number of steps and blood pressure

Original Filing Basis:

Filing Basis: Section 1(b), Intent to Use: The applicant has a bona fide intention to use or use through
the applicant's related company or licensee the mark in commerce on or in connection with the identified
goods and/or services as of the filing date of the application. (15 U.S.C. Section 1051(b)).

Proposed: Class 009 for Downloadablc computer programns and downloadable computer software
which synchronize individual user data obtained from body weight scalcs, body fat monitors, body fat
analyzers with electronic devices used for exercisc monitoring for usc in managing and analyzing
personal data for health carc, managing and analyzing personal data such as body weight, body
composition, the number of steps, and blood pressure, for providing advice based on synchronized
individual user data for health care and for providing advice based on individual user data for health care
such as body weight, body composition, the number of steps and blood pressure; computer programs
and computer sofiware recorded on ¢lectronic circuits, IC cards, magnetic lapes, magnetic discs, optical
discs, magnetic optical discs, CD-ROMs or DVDs which synchronize individual user data obtained from
body weight scales, body fat monitors, body fat analyzers with electronic devices used for exercise
monitoring for use in managing and analyzing personal data for health care, managing and analyzing
personal data such as body weight, body composition, the number of steps. and blood pressure, for
providing advice based on synchronized personal data for health care and for providing advice based on
individual user data for health care such as body weight, body composition, the number of steps and
blood pressure

Filing Basis: Section 1(b), Intent to Use: The applicant has a bona fide intention to use or usc threugh
the applicant's related company or licensee the mark in commerce on or in connection with the identified
goods and/or services as of the filing date of the application. (15 U.S.C. Section 1051(b)).

SIGNATURE(S)
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Request for Reconsideration Signature

Signature: /Bassam N Ibrahim/ /s/  Date: 06/30/2010

Signatory's Name: Bassam N. Ibrahim

Signatory's Position: Attorney of Record, Statc of Maryland bar member

The signatory has confirmed that he/she is an attorncy who is a member in good standing of the bar of
the highest court of a U.S. state, which includes the District of Columbia. Puerto Rico, and other federal
territories and possessions; and he/she is currently the applicant's attorney or an associate thereof; and to
the best of his/her knowledge, if prior to his/her appointment another U.S. attorney or a Canadian
attorney/agent not currently associated with his/her company/firm previously represented the applicant
in this matter: (1) the applicant has filed or is concurrently filing a signed revocation of or substitute
power of attorney with the USPTO; (2) the USPTO has granted the request of the prior representative to
withdraw; (3) the applicant has filed a power of attomey appointing him/her in this matter; or (4) the
applicant's appointed U.S. attorney or Canadian attorney/agent has filed a power of attorney appointing
him/her as an associate attorney in this matter.

The applicant is not filing a Notice of Appeal in conjunction with this Request for Reconsideration.

Serial Number: 77640919

Internet Transmission Date: Wed Jun 30 14:44:12 EDT 2010
TEAS Stamp: USPTO/RFR-68.166.148.170-201006301444129
90926-77640919-460a0bc3de293¢3411d949016
a193bb3bf0-N/A-N/A-20100630101053586745
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[+}More search tools

price software "fitness monitors”

price software "fitness monitors" Search ]‘

4bout 23,100 resues (0.28 seconast ~3.ances sedrih

Spongdred inle

Pricing Software
sowvevistaar com Wlaximize Your Company's Profits with Leading Pricing Software

Leading Gym Software
wavet GetPhysicstSaftware.com
Use Fres Demo

Thousands of Satisfied Club Cwmersl Low Priced, Easy To

Physical Therapy Software
vy Mavenive com  Revolutionary Exercise Software Custom for Excallent Patient Care

Amazon comy Oryon HR-100C Heart Rate Monitor; Health & Personal Care
Q&A - Fitness lonltors What 18 the Bioslectncal Inpedance iethod? ... Omron HJ-720ITC
Pockel Pedomsler with Advanced Omion Health Management Software ...

v amazen com s Exercise & Fitness » Hean [donitors - Cached - Siola:

Timex lronman Race Trainer Full Size 50-Lap Digital HRM with USB ...

Fitness Monitors Home .., RRP. Price: £149.99 (inc VAT) £127 .65 {ax VAT) SKU TIv262 ..,
Once the warkout data is uploaded. the Timex Trainsr online softwars provides a
customisable dashboard populated with "pods” of information and ...

vy, fitnessmonitors com/  Mimex-lronman-Race-Traner-Full-Size-50%262dL ap- Digital-
HRM-with-USB-Oata-kehen - Unitad Kingdom - Cached

Oregon SmantSync Heart Rate Lodger with PC Download WiM100 ..,
Fitness fonitors Homa ... With a USB interfaces for saamless download. the SimartSync
software allows the user {o analyze and print their training information ...

wwny fitnessmaonltors com/  /Qragon-Smarnt Sync-Hsart-Rate-1L ogger-with-PC-Download-
WIR100 bt Upted Kingdom - Sachiey

&) Show ingee ooults om v Messniondors com

Shopping results for price software "fitnass monltors”

7] Gamin Fote r 405 ¢
3364 Yyu ey REL

Palar FS Heart Rate Monitor - Pink Coral
c S104 99 nevs - Sports Unliited

Polar REGOOCK Multisport Head Rate Monitor

446 e naw - REL

Eithess Monitors & Weight Management

Retail Price- $81 95 Our LOW Price $53 55 ... Diahalic Supplies, Air Purifiers White Moiss
Machines Vitanmuns. vlegsage/Spa . Medical PDA Softwars.

vovi eganelaimedizal com s Fitneys & Personal Wellness - Cached - Sinilar

Fitness Monitors by ecomelectronics - Compare Prices, Find & Shop ...
Compare prices on Fitness Monltors by ecomeiectronics. Shop. Read Reviews & Find the ...
OMRON HJ-720iTC POCKET PEDOIMETER WITH HEALTH MANAGEMENT SOFTWARE ...
v sortprice comfsearch-vC -ecomelectronics-Fitness_kMonltors  Caclied

garmin fitness monitors | Garmin GPS Products

Jun 22 2010 ... gannin fitness monltors ... garmin refurbished stors  gammin vista ¢x
software - garmin heait rate monitors - install garmin mapsource ...

wvret baficlab301 comigarmin-fitness.menitors/ - Cachad

Harpenden Software System - Fitness Monitors UK

Fitness Monitors Home .., Harpenden Seftware System. RRP. £117.49 (inc VAT), Your
Price £84.60 (inc VAT) £72 80 {ax VAT) SKU HAR(03: Brand Harpendsn ...

hitps 'wany fitnessmonitors cony  /Harpenden- Software-System him! - United Kingdom -
Cached

Fitness Monitors - Prices - Page 8

Wikio Shopping Sperts & Qutdoors’ Fitness Monitors .... Advanced Pocket Padometer
This Step Counter Includes a USB Connection and PC Sofiware to Tra ..

st vokio comy Hiness.maonitors-ravievis. 10589-pagod-sertd html - Caciwd

Walmart com_Heakh & Beauty Home Medical. Exercise & Fliness ..,
Shop Low Prices on Home Medical. Exerciss & Fitness Monitors ... To averd interruption of
software designed to WALIMART CREDIT CARDS ...

wwyy walmarnt cum s Health & Beauty « Home Medical - Cached

Qutdoor Fitness { Monitors and Electronics at REl com | 100..,

Wonitors and Eisctronice Omron Pocket Pedomater with Health Management Softwars
Omron Pocket Pedomeler with Health Management Software Price: $60 00 ...

s 181 comitsearch?cat=45001818&sorfby=Grade  hist - Cached

GOuUL)Laua_muwgle b
1 2 3485 6 7 8 910 Hext

Search

Search wnthin msults Search Halp Give us {esdback

Sangle Homse Sedvertigang Programs Husiness Selubons  Puveey, Araut Google

“Lyeh History | Search settings | Sign in

Sponsored tnks

Fitness Software

Track Filnesa, Nutrition & Exsrcigs

For Windows. OS X. Palm & Online
Fitneses Software WeightMania com

Professional Gym Software
The most affordable way to manage
memberships & hilling. Free triall
avny tnpletreesoftware com

Personal Trainer Software
Fitness lestsa, nutrition. exercise
programs. & billing for trainers
wyiw BioExSystems com

Free Health Club Software
Procesaing as low as $188 a month.
Savings guaranteed since 1979.
www HealthClubSystems.com

Club Management Software
Twin Oaks will provide health club
goftware that saves time & money
wyrw Tosd.com/

Fitness Software

Software & Equipment for Gyms,
Wellnass Centers. Schools, & Maore.
W MicroFil com

Lowest Prices On Software
Hundreds of Titles In Slock Todayl
Al Major Brands, Retail Box & OEM
i tanitysoftwaredistribution.com

imperisoft Softwara

Online Regislralion, Membership,
Training. Class & Event Scheduling
www tmpsansoft com




Web Images Yidsos Maps Mews Shopping Gmail more v
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price software "ﬂtness monrtors“

Page 2 of adout 23,100 results i0.23 uconca)

Search
Agvanced ssarch
Sponscred mis

*3 Everything Fitness Software

“- Shoppin FitnessSoftware Weightiana.com  Track Fitness, Mutrition & Exercise For Windows. 08
‘ 9 X. Palm & Online
) thore ¥|Show products from Edward A Grernsyood
Pricing sonware
Al results Pricing Software

wravi vislaar com  Maximize Your Company's Profits with Leading Pricing Software

Fewer shopping sites
Iviore shopping siles Leading Gym Software
www GetPhysical Software com

Use Free Demo

. i ! Loy,
11 More search tools Thousands of Satisfied Club Owners! Low Priced. Easy To

Best Polar Heart Rate Mani sumer Reviews

This heart rats monitor will actually create a workout program to tall you how ..... TRX
Suspension Trainer Professional - Free Shipping and Greal Price ...

wiwyi squideo.cumipolar -hean-rale-montor-ravigws - Cachsd

GPS Runner: iPhone or Garmin?

Jan 2, 2009 ... SportTracks is the best software trainng log. hands down Price
cpinion Germin GPS-enabled fitness monitors (Foererunner series ..,
gpsrunner.biogspol. conv2003/01phone-or-garmun.html - Cached - Similar

Polar F& Hear Rate Monitor - Pink Coral - Free Shipping - Heart ...

. the included Polsr Precision Performance (PPP) 4.0 sofiware and the Soniclink featurs, ...
Ses ali Fithess Monitors / Training Aids Related fems. Accusplit Eagls AE1120 Activity
Padomster Regular price: $12 99 Sale price $10.95 ...
waw spartsuntirgeding com s .+ Haarnt Rate Montors

o Inmy

Cachad  Sinmla

Lowest price black Fitness Monitors from $10 to $55 . Compare ...

Black Fitness Konitors betwesn $10 to §55 - Lowest price .., Track your daily aclivily with
the LifeSource Wellness Connacted software right on

s sotprice comvseaich-FTCU-10-5¢-Fitness_tonltors-black - Cached

NEW SMHEART LINK ALLOWS IPHONES TO ACT AS FITNESS

MONITORS ...

iTHIP Tochnology. Santa Barhara. Calf. a pionssring smartphane hardware and software

developer ... HEW SMHEART LINK ALLOWS [PHONES TO ACT AS FITNESS MONITORS
.. Meet--or Exceed “Your Cuslomars’ Expectaiions - The Real Cost of ...

.vm.v antrapraneur com 1 . » Tole-Saraca Maws  Cached - Similar

Fitness Maonitors # Monitors On Sale: Monitors Online Shopping

Jun 23, 2010 ... Product prices and availability are accurate as of he date/lime ... Any prics
and availability information displayed on Amazen.com 8t the ..
monitorshaaithpersonalcara-nstors co.cc/Fitness_Monitors html - Cachad

Fitness Monitors

One Low Price Appliances .., Or define a price rangs ... Fitness Monitors. {4 praducts
found) Showing itams 1.4 Show 20 60 ..,

wany bigwy com aufsports-leisurafitness-monitors - Cached

Online Fitness Tracking Program integrates With Garmin Fitness ..

Online Fiiness Tracking Program Integrates With Garmin Fitness Activily ... "(lmage Caption’
Online Fitness Tracker Integrales with Garmin Fitness Monltors.) ... Small Business
Solutions I1en Profit Toolkit Request a Price Quate ...

vy praewswie com?  fonline-filness tracking-prograr-ntagrates-vith-garmin-fi fitnass -activity-
montors-79350592 kel Cached - Similar

Amazon.com. Omron HBF-400 Body Fat Monitor and Scale_Health ...

Q&A - Fitnass Moniters What is the Bioslsctrical Impedance Method? .... Omron HJ-720TC
Pocket Pedometer with Advanced Omron Haalth lanagement Software .... The cost of a
high-quahity scale added to the price of a decent Body-fal ...

wavw amazon com s Bath ) Bathroom Accassaries) Scalps Cachad - Similac

Polar F11 Heart Rate Monitor, Amazon.co.uk: Sports & Lejsure
Prlce. £62.97 & this item Delivered FREE in the UK with Super Saver Delivery ... #3 in.
Sports & Leisure » Filness > Heart-rate & Fitness Monltors .... 1o your PC and the Polar
Waehlink software {downloaded frae from Polar's website) .

yow amazon Lo vl s Flasks  Cached - Siudar

-« GUOU

Provious 1223 4 5 8687 89

m.)(.u_sux_immglc .
10 11 Next

price soﬂware "fitness monitors"

Search wathin results Saa'ch Help

Search

Give us fzedback

Gougle Hume  Adeising Prograins Business Solubons  Pruacy  Aboul Google

Weh History | Search seltings | Sign in

Sporsored inks

Physical Therapy Software
Revolutionary Exercise Software.
Custom for Excellent Patient Cars.
wwav Ivlavenlive .com

; itor
MET monitoring with no recompiling
or instrumsntation. Fres sval.

wwav. AVicuda.com

Gym Management Software
90+ Gym Mgmt Software Solutions.
Compare Top 3 For You!
vww.Capterra.com

Martial Arts Managemenf
Billing, Marketing, Administration
Pro Shop Management and More
wyew.ChampionsWay.com

l\ g
Get your finass center online
free custom design for gyms
afitnegsclub.com

Exercise Monitor

Buy exercise monitor at Amazonl
Qualified ordsrs over $25 ship free
Amazon com

Arnazon com Is ratad v

Pricing Software

Find Providers of Pricing SoRware
Your Business Solution Business.com
wany business.com

Samsung LED Monitors

f.eam More About Samsung’s Monitors
w/Crisp Images & Great Color Nowl
Samsung.com/Monitors
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All results
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IMore shopping sites
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price software "fitness monitors"

Page 3 of about 23,100 results 10.24 seconds)

Search

“gvanecd seareh

Spoensored bnks

Pricing Software
veorw vistasc com Ivlaximize Your Company's Profits with Leading Pricing Software

Leading Gym Software
“nory GetPhysical Software com
Use, Free Demo

Thousands of Satisfied Club Owners! Low Priced Easy To

Professional Gym Software

wwny tripletreesoftware com  The most affordable way te manage memberships & billing.
Free tniall

Bluetaoth low energy finds market in fitness monitors

Apr 13 2010 ... Keywords: Bluetoath fitness monitor software handsst Blustooth low ... with
little additional cost to the maker) ovemight sensors will be ...

wew eetasia convART_B000603597_499480_MT_bb237769 HTIW - Zachad

Health monitor - Shop sales, stores & prices at TheFind com

health & fitness monitors searched and found others searchad for body fat and ..., AP S.
and PC Software includes Omron Healthcare Management Software teo ...

wiyny thefind comibeauty/info-heallh-maniter - Cuched

Omiron Heart Rate Monitors: Compare Prices, Reviews & Buy Online ...
Compare products. compare prices. read reviews and merchant ratings ... Music. Musical
instruments Office. Outdoor Lrang. Software Sporting Goods. Toys Video Games ..., polar
fitness monitors heart rate monitor sport watches ..

shopping yahoe convheart-rate-montorsiomron--hrand/ - Cached

GPS Watch - Compare Prices, Reviews and Buy at NexTaq - Price - Review
Suunto XY1 GPS Cross Trainer - Black - with FREE Stale Topo Software - Authoized ...,
Forerunner GPS Fitness honitors. Members: Orders Over 576 Ship Freal ...

wry nextag convgps-watch/shop-html - Cachad - Sinulur

Heart Rate Monitors by Qmron, Polar, Reebok and Cardiospon™

Bath & Body - Fltness, Monitors & Weight Management - Matural First Aid & Ramedy ... MO
Shape Select HRM Watch Retail Price. $129.99. Qur LOW Price §110.49 .., White Moise
tMachines Vitamins. flassage/Spa . Medical PDA Software

wvow egeneralmedical comy > Medical Students » Keep Fitt - Cauhied

Heart Rate Manitors

Comes with Carclio Filnass Tramer software and USB interface 1o & PC. ... Sports and
Leisure Fitness Heart rate and Fitness ktonitors Haart rate Monilors ...

wwv shapwiki co uk/Heart +Rate+honitors - Cached

SIBED

Puise Meters_Heart Rate Monitors, Pedometers
Fitness lonitors Hear-Rate ldonitors ... Sorted by" Price (Highest First), Filtersd by: No
Filter ..., First Alert. Spnngfield Instruments. Atomix WaatherViaw 32 Software Rivar City
Clocks. Sangean. Uniden. Lifeline First Aid ...

wrarw weatherconnection comvysubcategary asp?cat=4

Cached - Swnilar

Greeling Card Factory Deluxe 8 Computer Software - Cornpare Prices ...
Compare prices for Greating Card Factory Deluxe 8. Compare the UKs best prices for
Gresting Card Factory Deluxe 8 and other Computer Software from 1006 of ...

winy foundem co uki Software/Giseting_Card_Factory_Deluxe_a [sp - Cachad

Buy Sportiine Pedometer Heart Rate Watch, Solo 960 Online at ...

browse" dist & fitness | fitness monitors & watches | hesr rate monitors ... Target Heart Rats
Zone Program. Out-of-Zone Alert: Calarie-Bum Monitor ...

vty drugstore com/. jpedometer_hearl_rate_wateh_salo_960 htm - Cached

Qutdoor Fitness / Monitors and Electronics / Omron at REl.com ...
Omron . Omron Packet Pedomater with Health Management Software Omron Pocket
Pedometer with Health Management Software. Price. §60.00 ...

way rel comysearch?cat=30008c31=8000&cal. - Cached

4 GUﬁ_.z()UU&;‘«&.M ALt sgl&f;“ |

Previous 123 4 5 6 T3 9 10t Maxt

price software "fitness monitors"

Search

Soarch within results Search Help Grve us ‘eedback

Gougle Home  Advertising Progiams Business Solutiens Pivacy Abeat Google

Yeb Histary | Search settings | Sign in

Sgonsored finks

itness
Fitneas, Health, Wellbeing Tools
V6 Software, Training, Equipment
wwye.fitechglobal.com

Monitors Exercise

Explore 1,000+ Biometric Monitors.
Deals on Monitors Exsrcisal
Shopzilla.com/Monitors

Fitness Monitors
Fltness Monltors Onfine.
Shop Targst.com.

wyryv. Target.com

() Shows products from Tamet

See your gd here »
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“healthy edge" . Search
About 80,100 results (0.28 seconds) Agvanced saarch

Home—The Healthy Edge™
Includes the Entire first 2 lessons of the 8-week Healthy Edge Program... ... | began my new
Healthy Edge lifestyls and was amazed not only that it worked but ...
wrore gelthehealthyedge.com/ - Cached - Similar
Leamn
Malame Hanisco
Blog

WMora results mom getthshealthyadge com »

The Healthy Edge Difference - How The Healthy Edde is different ...
The Healthy Edge dives deep into the belief systems that have been haunting you from
childhood. Do you have any of these heliefs about health? ...

getthehealthyedge convleam-it 21404 - Cachsad

Healthy Edde: Buiiding Healthy School Meals

Envoll in the Healthy Edge program to eam 10 core hours in Key Area 2 - Nutrition and sea
hov this interactive and fun online coursa can help you and your ...

waww schoolnutriion org s » Caurse Catalog - Cached - Similar

Home—The Healthy Edge Cookbook

Your Easy & Dalicious Guide to Live By—Ths Healthy Edge and Chef Keith Team up to
creats undoubtedly the heallhiest, hotlest collsction of new racipes ...
thehealthyedgecookhook cany/ Cached

Healthy Edge. Life Coach, Health and Wellness Coach. Wellness ..

Healthy Edge, your source for total weliness. creating healthier lifestyles, wellness coaching,
lifa coaching. wellness programs . self improvement.

~w healthyedge-lic com/ - Cached - Similar

The Healthy Edgs, LLC

The Human Factor International. Inc. is the holding company to the extensive Employes
Asgistance Program (EAP) called Tha Healthy Edge. LLC ..,

thehealithyedgellc net/ - Cached

Bruins gain a healthy edge - The Boston Globe

flay 1. 2010 ... When the puck drops on Round 2 this atemoon at TD Garden. Marc Savard
will bs in Boston's linsup Jeff Carer (foot). Simon Gagne (foot). ...

ww husten com/spaits/hockey/brumns? . Aruins_gamn_a_heakhy_edge/

The Healthy Edge Facilitator Training

Weicome to the onling facilitator training site for The Healthy Edge to help support you with
being the best Healthy Edge [acilitstor you can be!

wvaw thehealthyedgefacitatar com/ - Cached

lowa Healthy Edge Meats
owahealthyedgemsats comf - Cached - Similar

Total Health and Wellness - The Healthy Edge online program!

Stop Fighting with your Weight and start Focusing on your Health! Find out what's holding you
back by leaming why you can't release weight like you did ...

vavw totalhealthandwellness net/thehealthyedge him - Cached

GOui,}w{}uu{ﬂ;;‘ug[@ >
1 2 3 4 66 7 8 910 Next

"healthy edge" | ' Searchj

Seatch within resulls Search Help Give us feedback

Googls Home  Advertising Programs  Business Solutions  Privacy  Abeut Google

Web History | Search settings | Sign in
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28 Everything
[~ More

(v} Show search tools

"healthy edge" | Search |

"healthy edge" " Search
Page 2 of about 80,100 resuls (0.25 seconds) aovanced search
Official Sit Sponsored I'nk

vew.FordVehicles.com/Edge  Requast a Brochure and Find Ford Edge Info on the Official
Site

Living the Healthy Edge | Healthy Living [ Healthy Eating

Im telling you right now the Healthy Edge works. This is a major breakthrough for me. Healthy
living and healthy eating can be done ,

waw livingthehealthyedge conv Cached

Healthy Edde Solutions: Home

... Terms of Use | Copyright Information | Privacy Statement Copyright ® 2010 Healthy Edge
Solutions All Rights Ressrved. Designed & Hosted by BMJ Solutians.
healthyedgesolutions conV/ - Cached

Healthy Edge Therapeutic Massage

Theresa Lows LMT NCTMB, Memhar AMTA, Swedish tMassage. Spods Massage.
Nsuromuscular Therapy Myofascial Therapy, Medically Necessary and Prescribed, ...
healthyedgetm cony - Cached

Purina Announces New Strateqv® Healthy Edge® Horse Feed{The ...

iay 21 2010 ... ST LOUIS. Ivlo . May 21, 2010} — Purina announces the launch of Strategy®
Healthy Edge® horsa fasd, a nutritionally-balancad diet formulatad ...

www chronofhorse com?  /punna-announces-new-strategy®-healthy -edge®-horse-feed -
(arhed

The Healthy Edge Cookbook | Facebook

Welcome to & Facebook Page about The Healthy Edge Cookhook Join Facebook to start
connacting with The Haalthy Edge Cookbook

wwav facebask comithehealthyedgecookbook - Cached - Sinular

Get The Healthy Edge - Company Profite on Linkedin

Where can | go to land a permanent lifestyle solution te my roller coasler weight managemsnt
and healthy ealing program? There is always an answer,. .

wyav. inkedin com/companies/get-the-healthy-edge - Cached - Similar

The Healthy Edge Inc - Omaha, Nebraska (NE) | Company Profile

The Healthy Edge Inc company profile in Omaha, NE. Our fres company profile report for Tha
Healthy Edge Inc includes businass infermation such as contact. ...

&) Show map of 7404 Inngton Rd Omaha ME 68122

waw manta com/e/mm2k8j7the-healthy-edge-inc - Cachad - Sitar

The Healthy Edge - Home - Howard Beach, NY
Company Mame - Howard Beach. NY. Company Message. Other.
wwy thehealthyedge.net/ - Cached

TECOQedge | Healthy Edge

Healthy Edge Soiutions for Living Well a TECO Energy-sponsored program. is designed to
help you and your family take an active role in managing your ...

tecoedge tacaensrgy carnmndex cfim?section=hip&page=9 Cached - Similar

Heaithy Edge

The Heolthy Edge has been such a phenomenal success here with The Edge Magazine that
we have ... Check out what is new on the Healthy Edga for #ay 20101 ...

theadgemagazing org/HealthyEdge html - Cached
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THE
HERLTHYEDGEY.

CIVE THE ASQIOANT CIF4

learn the truth about what it really means to BE HEALTHY!

=E 14-day Test Drive

Video #1 Insulin Resistance - How to Make Your Home Ready

& Low Glycemic Eating: The. - for The Healthy Edge

. Secret to Weight Release! L -
S s | - Over 100 Downloadable -

Empowering Audio #1 .+ Healthy Edge-approved Recipes

The Truth Behind the Way You Are... . R,

Lifestyle Logsand - - . = . i T

Point A Assessment ~ . AccountabilityLogs .

Start Your Journey Right . L

Real People R

. : Supportive E-mails: - - SRR R
Downloadable Grocery from Amber and April - }

and Panlry List : o
Join Winner

LEARN Mate




Shopping Cart
-1y Emparum Shop
NUTRITION CH Marketplace
ASBOCIATION Foundation

tlemzar Lagn My Sis Global Foundstion
First tina Logging in? \\“ About SMA
I!ovne I News | Rewce C:nlu l Pubbmbons Cam:t &deabou Meelmgs | l.cg-Jauve Action C Menbesship | SN Melwork

Hame : Careec and Edyuscation - A ofersna Darelcpment - Coursz Cataleyg = G emai Thiz ¥ Rate This

c,??huff,gfd,xat,o,, Healthy Edge: Building Healthy School Meals

Professional
Development

Certification Bullding Healthy School Moeals
SNS Credentiating : HY:

Cearse Catzlog
Ty TT—— Sched Nuteion fespdd o
Dirln:t D vdm(m.m Crid Hutrliay Fourd aton

1“‘_“?"““"1'_ SHA TRATHER CERTIFICATION IHFO

Cereer Center
e COMIMON Q&A

Give Your Career the Heathy Edgel

Y Encoursg i dildren 1o meke heathler options to impact ther life'ong nuiton!
¥ Ireprove your overal chid nutriton program and add credibiity to the work you and vour enployess
performt

¥ Enrol in the Healthy Edge program to esr 10 core hours b1 Key Arza 2 - Hlutribon and see how this
nterscve and fun online course can belp you and your school nutrbon teem excel on the way to SNA
cartificabont

Healthy Edge: Buildng Hea'thv School Meals is a professional development progrsm that educates scool
Mutrition professions's sbout many aspects of nubition. The program helps professiorais:

» Sabsfy program requrentents outined in USDA's Schoo! Meals Inibative for Healthy Chidren

¥ Offer nubntious and appesling mesls that sabsfy the dietary needs and food preferences of dvldren

b Implement the best practices presented In ievs to Excellence b School Food and labibon Programs

» Satisfy the natrivon edutsbion corz tequirement of the School Mubrition Assaciation eertif cation program

Tha courss 15 broken it four nteractive and engagng moduies;

1, lutribon

2. Mulriton Education

3. Preparng and Seinng Healthy School beais
3, Bulging Partherships and Marketng

DUHLINE COURSEL:
Healuty Edge 1s avadsble at our School Mutntion University (vw..w.snuarversity.ora),

SNA Trasn ing Mater1a| for Semlnars

The rew Hea\v‘v Edge cumrulum 15 a\nial.le in seminer format (o be used \‘w upeomg emubvte tralnhg
sessions. These matenals can only be purchased by SMA Cerbfizd Tramers for 5100 through the SHA Emporum
and indude insbuctions, the Healthy Edge PoverPoint Presentation, sccompanying tests, test answer keys, and
student roster. The Healthy Edge Study Gulde is avallable through the Emporum as well. A Study Guide,
inducing certificale, must be provided for sach seminer altendee In order to complete and receive aredit for the
Healtity Edge course, The Healthy Edge Study Guide 15 avallable at a cost of $20 per book,

Traner Certxﬁcatnon

#5 of Seplember 1, 2008 Hes' thr Edue COUrseEs v\\usx be teuwl by SHA Celbﬁud Tranars to 2e ekgbe for core
and key srea hour credit, If you ase nterested in becomng 3 SHA Certified Traner, please visit, How 1o Become
Cerbhed, Clakhere for o lstng of Stla Certfed Tranars .

tﬁ (1] .. Dexous

Average 3Joutof §

ContactUs | AdvertisecaSMA | SiteMap | Media Center | Privacy Policy

£ 2000 - 2010 School Nutrition Assaaation, Al Rights Reserved




HOIE

Lifestyle, Health and Wellness Coaching

Wellness Programs

Stress Management and Healthier Living

Are you looking for a better way?

Al Healthy Edga we guide indniduals. healihcare protessionals and
wnployats Lhiough thy pocess of creating and building heasithier livas
and prasperous businesses. Our belief is (hat people ate our most
valuable resource  Our busmess 1s about achievng healllier
hfestyles thiough balance accouniability and support to maximize
that resource

Are you happy?

‘fau hava ona fife to Ine How are you fiing yours? Are you
achigsing all you want? Are you getung wnerz ynd want in go fast
enough? Is the quality of your Iife what you want it to be? How miuch
satisfaction i your hie bringing you™” How sie your relationships? Are
you satisfied with vour career? How close aoe you (o reaching your
full patential? What things are nussing in your hie? if you could make
significant changes how quickly vsould they bring you the fife you
envision for yourself?

What areas in your life are mast important for you lo work on?
Uiestyle coachmg can help you overcome fears. reqain energy. Ive

healthier mprove relationships succeed in business, set and reach
yoals manage hinie better altan balance wnd be happer.

Achieve what is important to you...
“Wa believe ophirmal vialiness cannot be achieved vathout smbracing
the overall well-nemg of a parson by addressing all areas that have a
nagative sffect on your quality of tving
Exploie olr coaching and wellness piograms and learn hovy we
cale fal you

tdotivate i althy

Create Your Reality

OCK-QUT Stres:

Caring for You Caring for Cthars

Lifestyle (oaching

‘Part consultant part molrvational speaker, part

therapist and part rent-a-fnend. coaches verk

withh managers enlrepieneurs, and just plain

fellzs helping them define and achieve therr goals
varcer, perscnal o, most often, both.”
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2010 What About You Walk
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X September 25th
. Gallup Park

! Ann Arbor, Mt
1

I 1he second annual walk is an event to raise
funds for select charfties that In some way
. touch the tives of us alt today.

" The funds raised will go to a charity of your
choice that helps families and individuals to:

ALLEVIATE COMMUNITY HARDSHIP

IRIBROVE PHESICAL & EMUTIONAL WELL-BEING




Healthcare Professionals
Rx for Wellness

Healthy Eidge worke i athance vath Bealthcare Prefrssionals
epabling patients to make and sustain recommundad lifestyle
changes This patient-centerad appreach to healthy hfestyls
managament assists individuals to take contral over therr well-baing

Employers
Improve Your Bottom Line

Looking to improve the health of your employees and organization?
Employeis searching for relief fiom rising health care and msurance
3515 can henafit by incorporaling our health and wellness coaching
savices and wallness workshops  We dafiver information. tools and
ntacantan nm tanan protassionals shile making of affordable to
our chients

Follow us un m

tollowus o £

Fallow me on

1HSPIRE ARTISTIC EXPRESSION
& MUCH MORE!
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For event information and registration
details, click herel

PO THER YL AEF THE DIFFERENCE]

Sign-up for our FREE Newsletier |

First Hame:

e —

]
Emaill:

——

Privacy Hotice Hwalthy Edge will never
release our emall list to anyone for any
reason. You will never get an unsollelted
wmarl 28 o resuit of xubmitting your
infarmation.

Browse our site for more information about our services and effective approach to client care.

When you're ready, contact us to learn how our services can best sult your needs.

wabsile Deslgned al Homestead™ [Make 3% Yehsilg tor Your Business
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Creating Your Abundaunt Life!
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Welcome to The Healthy Edgel
The Healthy Edge is o lifestyle program that will redefine how you loak at your
weight and your health. This program has the power to transforn and educote
you to fruly implement ¢ lfestyle that can Impact your nealth and your famity's
heaitn foreven

The Healthy Edge Is personal davelopment. accourdabliity. sducation and
practical srperience. ~aon week you wil have acceass to ar empowsring
audio sesstor and o health video session. Al semirar notes <nd related
iaterials «willalso ne availuble 1o you with each seminar.

(41 '(Jflv”‘l',l' Ny '“"1‘/

Pranare yvodr envirorment and mind for your Heallhy Edge Journey., Follow the
staps provided 1o you so you can sel yoursolf up for succeassi Geb the
vrowledge and supporl to clean oul your pantry, shop. ullize your ifestvls 1ogs
and choose product support, Schedule an Infroductory phone consultation
with us 1o go over the malerlals arnd how to use the webslte before The first
seminar.

Vieek

Insulin Resistance and The Glycemic Index - Are you sufferng rom the bulge in
the middle? Da vou have an unhealthy relallorship with carnohydrates? Do
you find it impossible 1o resist those night lime cravings? Discover the fruth
arouncl wiy you are mentally and physically struggling with your welght, mood
and will cowet and now to treax he viclous eycle of yo-yo dietlng ard weight
gaird Learn Ihe major princlples of The Heaithy Edge lestyle and start lving The
Heaithy zdge.

Empowerment Series: Bsllef Systonms,

Eating Out and Ealing at The Workplace - Con fast food be healthy? Do you fail
Into the hiddern tfraps at restaurants that hold you back from your Idaal health
and weight? What about the workplace? Are you a viclim to your busy
warkday® No moral Gel empowered to take control In the workplace and
eating out:

Empowerment Series: Victim vs. Empowered.

Exercise - Dlscaver the truth about what it takes to ba physlcai it and healthy
and most mportaridly what is the ditterenced How long should you work oul?
How often? How hard? Get vauwable insight Into whal may be holding vou
pacy in the gymt Discover how eveants in your past have shaped your future
and how if you change you mind vou can change your life!

Empowerment Serles; Fact vs, [Aearing,

Hieeio

Reading Food Labels Partl - Three destructive mincdsets Inal vou are probao.y In
at this very moment con nold you back from naalth, welghl release. close
relatlonships and your drean'st Food ianels are more than culores. fat grams
and sodiurm _earn tha truth about what vou should be looving for when you

ontact
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read food labeals! Also get an eve-opening view of the organic industry)
Empowerment Serles: Resentment, Reslsiance and Revenge,
-
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Reading Food Labels Part Il - The fop 10 worse food addifives are unvelled In
this life changing seminar, Discover what current research says about the
health ettects of arflficial sweeteners, artlficial colorings  acdditives and
presarvatives founds in our fooclsi You will not want to miss this seminar for you
and vour chiidren: Get a handy shoppling guide” to faxe with you when you go
1o the grocery store!

Empowerment Serles; Overcaming 8ellef Systems.

Wk O

Maximize fat Loss - T just have a slow metabollsm' will never come oul of your
mauth again atter this seminar: Learn how oraleln. fibber. and nuscle mass can
Increase the tal and calorlas you burn daily and change your body' Discover
the secret 1o flber and proteln in saur fal release! Fine fune your Haalthy Edge
journey by evaluoting your progress and identifying what is nisslng.
Empowerment Series: Journey of The declthy Edgs.

Week s

Where Do We Go Ffrom Here? - Now that vou have experlenced The Healthy
Edge. whal ure you committed to for vour fulure? How are you golng o play
the game of lite? How do you apply The Healthy Edge lo other aspacts of your
lifes Continue to get results...forevert

The Tools
Webslte:
A 12 week webslte subscriplion that Includes;

+« Over 100 Recipes

« Downloadable Audios

« Videos

+ tifestyle togs and Weekly Accountability Sheets
+ Seminar Nofes ond Support Malerial

Individual Coaching:

You recelve an I=itial Coaching Cali to determine vour Goals and ladentions for
vour health and wnal resuls you are looking for with the Healthy kdge
Program, Ihen you receive a weekly Coaching Call {o focus arn vour individual
needs and steps for success,

Support Products:
The Hedlthy Edge strongly recommends having support products to ensure

your day, Ivany producls ars not balanced and contain ingredlents that you
want to avoid. which you will iearn In detall,

The Hdeatthy Edge also recommends a high quallty pharmaceutical nutritional

hegltb!

Group Jrograms

The group program lakes you through 8 weeks of vatuable  slimulating and
praclical hands-on experience. fou gel lhe exira support of the group,
persona: weekly coaching, emall support, potlucks. NIA fltness. and parficipant
quicdehoox.

Chddtare Doag e




Ihe online program allows you the tazibility to learn from homea, you chose
between having Js Mentor you through his process or to gu ihrough the
QrOgram ar your Own.,

The Healthy Edge
| Online Basic $100.00 v

We took forward to working with You and empowering You to live vour best
and ncalthlest ife! Begin loday to Create your Greatest and most Amazing
Health and Lifel
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Living The Healthy Edge

A Journey to Healthy Living

i Home

Healthy Living | Healthy Eating
Living The Healthy Edge

This is a blog of my journey to take my life back through Healthy Living and Healthy Eating ending
the life long rolter coaster ride of constantly fighting an unhealthy, overweight. and inactive lifestyls.
My hope is that this journey will encourage others whe have been fighting the same batrles in their
life. There is hope and it is possible. Healthy living and healthy eating is a goal we can not only
achieve but also maintain for the rest of our life. Healthy living and eating require a plan and sve'l}
discover that plan together. Moving forward 'l share all | learn, the up's and the down's, success
and defears, evervthing that happens along the way. I've been told in order to be successful I need to
“tell everyone about what I'm doing” so I can be held accountable, now EVERYBODY will know and
see my journey to Healthy Living and Healthy Eating.
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wam ng foﬂr the Other Shoe to Drop

Wrilten by Jue dMilitello

Monday, 28 fune 2010 0450

I'm sure I have alot of friends and acquaintances out there that are waiting for the other shoe to
drop. In other words, Joe has “vesn there and done char before . He starie our great. suf fust give it
some time, We're just waiting for the other shoe to drop and he'll go back to his old ways. | know
that's exactly whar a lot of vou are thinking. Unfortunately | do the same to others and that's very
wrong and unsupportive. Now starting out | was wandering the same thing. but that's the wrong
attitude to have. That's a program that needs to change. So [ don't blame you for thinking that, [
haven't given any {ndication from past experfences this will be any different. Time will tell chough
and as the waeks go by they wiil rurn into months and rhe months will turn into yeavs. [ understand
you will have 1o waft and see and that's just tine with me. So keep checking back and see how I'm
doing. Now is for me, § am on this journey for the rest of my life and one of the things I'm learning is
‘this 1s not a diet’. It s a radical lifestyle change, I want to encourage as many people as | can and let
them know that if | can do this so can you, And that's the bottom line. You too can learn to iive life
abundantly, learn that you can go through tife without having those uncentrollable cravings, I am no
longer waiting for the other shoe to drop. [ have never had sa much confidenca in my life about
finishing what I've started. and so can you.
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Emdil this nage to a friend.

0 Votes
0 Comments

It's a Life Changing Experience

Wiltten by lne Millello

Tuesday, 22 sune 2010 0018

You've heard it before, I've said it before but this time ir's true. This journey has been life changing. 1
never realized how much my earing was affecting al! aspects of my life, Starting this program has not
only affecred me phvsically bur alse and most important, mentally. I new have control vack. I can
walk by a table full of pies. cakes. and cookies and not have this aver powering desire to have some.

LatestPosts

Waiting for the Other Shoe to Drop
It's a Life Changing Experience
\What pushes your buttons?
Biggest Challenge. So Far

Look At Your Own Risk

To The Edge and Back

High Expectations

The Journey Starts

Twitter Status

It was a great weekend and now .'m coning
to the end of another week In The Kealthy Edge
50 check out the latest post.

It's a life changing experlence, Active Health
Concepts, My life will never be the same,

Anotlier great meeting at The Healthy Edge,
learning a lot about what make me tick, what
my triggers are and how to deal with them,

Have had a cold for the last 2 days, kind of
slowad me down but my eating was on track,
that;s never happened before.

Follow On Twitter

Partners
Active Heaith Concepts
4006 Graphics




Now in the past gerting sick meant comfort food. anything and everything. You know tha old adage

‘Feed a cold. starve a fever,” well [ lived by jt. My wife would, at my request, bake me chocniate chip

cookies o heip me feel betrer. [ would go and ger take-our, rrent a couple af movies and rhen pig-out,

fall asteep, wak2 up and start atl aver agan, But hav, [ was sick: it's what betped me feel better,

So nere it is iy frst oig challenga, How wifl [ handle tius cold? In the past being sice would have

deraiied any diot or eating plan [ was working an at the time. It would be a huge deteat and a major
set-back. [t would rake me weeks to get back on track. Come to think of it. | never did get Lack on
track: if T had | wouidn't be where | am roday.

Well I'm happy to report that although 1 haven't been able to exercisa, my eating has been right on
track. | haven't had the cravings or the desire to eat evervthing in sight and t haven't reverced back
to my old habits. This is awvesomae! T can't believe it. 1'm telling you right now the Healthy Edge
works. This is a major byeakthrough for me. Healthy Hving and healthy eating can be done. This
whole blood sugar thing is the key.
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